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e Help Raise Awareness.
Human Trafficking IS Modern Slavery!

tation and violence.” Donna Hughes | ]

“Consumers of trafficking victims = rupt officials, who profit from prostitution and
operate in a sub-culture in which, on trafficking; and
a personal level, the extension of hu- = ethe culture that encourages demand by nor-
man rights has not occurred. Those — 1
who exploit others have somehow |
convinced themselves that their vic- Each of these must be addressed to eliminate

tims do not have basic human rights.”
Kevin Bales

“Society must transform definitions
of masculinity, male attitudes toward
women and sexuality, and create
programs for boys and men as well
as women to eliminate the demand

Aclion.
Contact: stoptraffick@aol.com
Don’t Let Sil Be the Final Word!
on’t Let Silence Be the Final Word!
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avery “is an economic and so- The ‘demand side’ of sex trafficking
cial relationship between two people involves three components:
involving very unequal power, exploi- ¢ the person who purchases sex acts;

¢ the pimps, traffickers, brothel owners and cor-

malizing prostitution, lap dancing, or other
commercial sexual activities.

the demand for sex trafficking.” Donna Hughes
Sexual exploitation and prostitution are root-
ed in poverty and the structural inequalities
between women and men, more particularly in
discrimination against women. These oppressive
acts are inherently violent and demeaning of all
persons. The sex industry relies on and benefits
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for trafficking of women and girls for from childhood sexual abuse, rape, drug addic-
sexual purposes.” Florence Deacon, OSF tion and economic destitution. These forces
Quotes excerpted from the Unanima International ‘Stop the Demand’ help pimps recruit and keep women and children
\ Campaign: www.unanima-international.org 4 in prostitution.
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10 Things Men Can Do to Prevent Gender Violence

. Approach gender violence as a MEN’S issue — men of all ages and socioeconomic, racial and ethnic backgrounds.

View men not only as perpetrators or possible offenders, but as empowered bystanders who can confront abusive peers.

. If a brother, friend, classmate, or teammate is abusing a female partner — or is disrespectful or abusive to girls and

women in general — don’t look the other way. Talk about it and urge him to seek help. DON’T REMAIN SILENT.

. HAVE THE COURAGE TO LOOK INWARD. Question your own attitudes. Try hard to understand how your own

attitudes and actions might inadvertently perpetuate sexism and violence, and work toward changing them.

. If you suspect a woman close to you is being abused or has been sexually assaulted, GENTLY ASK if you can help.
. If you are or were emotionally, psychologically, physically, or sexually abusive to women get professional help NOW.
. BE AN ALLY to women who are working to end all forms of gender violence. Support the work of campus-based

women’s centers. Attend “Take Back the Night” rallies and other public events. Raise money for rape crisis centers
and battered women’s shelters.

. RECOGNIZE AND SPEAK OUT against homophobia and gay-bashing. This abuse also has direct links to sexism

(eg. the sexual orientation of men who speak out against sexism is often questioned, a conscious or unconscious
strategy intended to silence them. This is a key reason few men do so).

. Attend programs, take courses, watch films, read articles and books about multicultural masculinities, gender

inequality, and the root causes of gender violence. EDUCATE yourself & others about how social forces affect
conflicts between men and women.

DON’T FUND SEXISM. Refuse to purchase any magazine, rent any video, subscribe to any Web site, or buy any
music that portrays girls or women in a sexually degrading or abusive manner. PROTEST SEXISM IN THE MEDIA.

10. Mentor and teach young boys about how to be men in ways that don’t involve degrading or abusing girls and women.

Volunteer to work with gender violence prevention programs, including anti-sexist men’s programs.
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